
INSIDE STYLE
New guideline for online safety

Researchers are finding that the publica-
tion of private information on the Web is less
dangerous than portraying risky behaviors. F6

Easy access to top secret info
With star-

tlingly little
p r o b l e m ,
c l a s s i f i e d
documents
can be
accessed as a
result of care-
lessness on
the part of
the U.S. military. F8

Area resident
gets taste of
British culture 
in Newcastle. 
F4
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How do we get there?

   Spillville is just off U.S. 52 about seven

miles south of Decorah, Iowa.

What will it cost?

   Admission to the Bily Clocks

Museum/Dvorak Exhibit is $5 for adults,

$4 for senior citizens, $3 for kids younger

than 18.

Will kids like it?

   The name of Dvorak may not ring a bell

with kids, but the chiming, animated Bily

clocks will catch their interest.

What else is there to do?

   Fort Atkinson, which dates from the

1840s, is just a few miles from Spillville.

   For more information of Spillville and

Bily Clocks, go to

postbulletin.com/weblinks.

A QUICK TRIP IN OUR REGION

  Rarely has a small, out-of-the-way town been so

blessed with musical talent as when Antonin

Dvorak spent the summer of 1893 in the hamlet

of Spillville, Iowa. Dvorak, the Czech composer,

arrived in Spillville to enjoy the language, customs

and culture of his fellow Czechs, who had

established a sizable immigrant community 40

years earlier in northeast Iowa. The homesick

composer had just completed a year as director

of the New York Conservatory of Music.

   Dvorak’s sojourn in Spillville, during which he

wrote “American Quartet,” is detailed in the

Dvorak Exhibit, located in the building where he

lived. That same building holds the Bily Clocks

Museum, a collection of elaborate, hand-carved

wood clocks.

   Also in town is St. Wenceslaus Church, built in

1860 by Czech immigrants. Dvorak played the

church’s pipe organ at daily Mass.

Spillville, Iowa

Building made 
to be a friend 
to the environment
By Karen Rorie 
news@postbulletin.com

From the outside, it looks like a
typical office building. But the Inter-
cultural Mutual Assistance Associ-
ation’s new building is anything by
ordinary. This environmentally
friendly building at 2500 Valleyhigh
Drive N.W. is the first in Olmsted
County to be comprehensively
designed and built as “green.”

Kristy Arend, IMAA’s develop-
ment director, raised the idea of
going green as soon as the organi-
zation began planning for the new
building.

“In the fall of 2005 we were
hearing that natural gas prices were
going to triple,” said Arend. “We
didn’t want to be held hostage by
energy costs.”

Going green, IMAA’s leaders real-
ized, would help them avoid
spending so much of their limited
budget on energy costs.

This decision allowed them to
incorporate environmentally
building principles into every aspect
of the building. The group worked
with AE Benike Construction and
Yaggy Colby to design and build
their new headquarters. While the
building’s $1.6 million price tag may
be slightly higher than a compa-
rable one built using traditional
practices, the operational costs will
be lower.

“Some things cost more on the
front end,” said Aaron Benike, vice
president of Benike Construction,
“but you save money over time.”

Green from the start
Planning to go green from the start

also helped keep costs down, he
said. “The sooner you start trying
to build environmentally friendly,
the less impact there is on cost.” 

The building is designed and con-
structed to meet Leadership in
Energy and Environmental Design
standards, a rating system for green
buildings. Benike, a LEED accred-
ited professional, says that with the
LEED design and building process,

“right away you start making deci-
sions based on how you can save
resources. You orient the building to
capture resources and design for
efficient use and function,” he said.

Changes bring savings
Simple changes can result in big

savings. For example, the mechanical
room was moved from the northeast
corner to the southwest corner of
the building because utilities come
on to the site from the southwest.
This change made the electrical runs
shorter, requiring smaller quantity of
materials such as copper wiring.

IMAA’s new home uses no natural
gas. A geo-thermal system uses
ground water to provide heating and
cooling for the building, and exten-
sive insulation and low-e glazing on
the windows minimizes heat gain
and loss. The windows can also be
opened, so individuals can have
some control over the temperature
in their own office. The exterior win-
dows are large to let in natural light,
and small windows in interior walls
and doors bring natural light into
the center of the building.

“I haven’t even turned on the over-
head light in my office yet,” said
Arend.

The site’s location on the bus line
and near bike trails encourages use

of alternative transportation. 
Other green features include using

materials manufactured within a
500-mile radius of Rochester, using
recycled materials when possible,
using low-emitting paint, flooring
and adhesives, including space for
recycling receptacles in the
building’s design, minimizing exte-
rior lighting and installing energy-
efficient appliances.

In keeping with IMAA’s mission
to support people of all cultures,
the new building includes foot-
washing stations in the public rest-
rooms and a prayer room for its
Muslim clients.

IMAA plans an open house to
show off its new home this fall.

Rorie is a freelance writer living in
Rochester.

By James and Morris Carey
Associated Press

Surface, the world’s largest
annual floor-covering trade show,
recently introduced the latest in
flooring fashions to industry atten-
dees hungry to pick up new trends.
Manufacturers from around the
globe convened in Las Vegas to
show off a host of new floor-cov-
ering looks and styles, ranging from
glazed Moroccan tiles to hand-chis-
eled hardwood.

Here, according to retailer group
World Floor Covering Association,
is what was hot:

• Vibrant colors.
• Plush textures.
• Luxurious looks.

• Customized rugs that are works
of art in themselves.

Tiles designed for offices, dens
and bathroom floors were pre-
sented in a wide variety of mate-
rials, including glass, porcelain,
cement, rubber, brightly colored
aluminum — and even pony hair
— from a variety of makers.

Many manufacturers displayed
one-of-a-kind pieces. Hand-painted
tiles measuring from a half-inch to
a full foot were shown in a variety
of settings. There were also leather
tiles in flat jewel tones and animal
prints for home owners looking for
lively accents.

Carpets and area rugs were on
show in nearly every color, mate-
rial and look imaginable, from

hand-woven silk to leather.
If all these sound expensive,

think again. There were stylish
products for every budget.

As in previous years, banana leaf
and sisal were also shown in abun-
dance. Basket weaves and knotted
rugs appeared among coverings for
patios, living rooms and sun rooms.

Woods from such exotic locales
as South America and Thailand
were exhibited as wide planks,
reclaimed antique, and stalks of
natural bamboo laid side by side.

In addition, a number of manu-
facturers offered a variety of
“green” products, including cork,
bamboo and linoleum. Only the
bark is used in making cork floor
coverings, so the rest of the tree is

left intact. Cork comes in a wide
variety of colors and styles. Bamboo
has been on the floor-covering
scene for a number of years, but
recent advances present the
product in finer detail and darker
shades.

Linoleum, which has been enor-
mously popular for well over a cen-
tury, is manufactured from renew-
able sources, such as linseed oil,
resin, wood flour, cork powder and
pigments. Linoleum’s durability —
up to 40 years as flooring — makes
it very suitable for high-traffic areas. 

For more home improvement tips
and information go to www.post-

bulletin.com/weblinks
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Surfing Surface for floor covering news
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IMAA case worker Adela Daly works in her office at the orga-
nization's new environmentally “green” building in Rochester. 

A chip off the 

Chip & Pepper block
Denim world

darlings Chip
& Pepper have
teamed up
with JCPenney
to create a new
line of fashion
jeans and more
for the depart-
ment store.

With the
highest-priced
item in the col-
lection going for
a regular price of
$55, the C7P... A
Chip & Pepper
Production col-
lection is far
more affordable
than the $150-$180
Chip & Pepper
jeans found in
small boutiques
and upscale
d e p a r t m e n t
stores. The line
will include
jeans, other
denim items, T-shirts, tops and fleece for
both juniors and young men.

Chip & Pepper, by the way, really are Chip
and Pepper — twin brothers with the sur-
name Foster. After successfully creating a
Canadian sportswear line in 1987, they started
their LA-based denim label in 2003 in the
midst of the premium denim boom. 

The first shipment of jeans, hoodies, T-
shirts and fleece was scheduled to come to
stores in July, with more designs on the way
as back-to-school approaches.

Not your mother’s fast food
With everyone in such a hurry today, even

cooking gear is moving up to speed.
Manufacturers such as Viking Range and

Wolf Appliances Co. are marketing extra fast
appliances, the Wall Street Journal reported
recently. Turn up the induction cook tops,
and high heat is immediately directed to a
pan. Fast ovens use a combination of
microwaves and fast-blowing air.

You forgot to chill the wine? No problem.
Cool compartments in refrigerators blow
freezer air on beverages. A new dishwasher
from Miele runs a cycle in 10 minutes.

Noxzema’s a knockout
N o x z e m a

was invented
in 1914 by Bal-
timore, Md.,
pharmacist
G e o r g e
Bunting as a
s u n b u r n
remedy, which
he packaged
from his back-room lab into small blue glass
jars. As his cream became increasingly pop-
ular, a customer with eczema happened to
get a free sample. According to company
legend, the customer retuned the next day,
saying the cream “knocked my eczema!”

Inspired, he changed the name and went
on to found the Noxzema Chemical Company
in 1917. The brand is now owned by Procter
& Gamble.

Summer of love
Get ready for granny dresses, blossom-print

minis, feathers in your hair and stacks of
rings.

Signs of the ’60s flower children are begin-
ning to resurface, the New York Times
recently reported. Say hello to smock dresses,
floppy hats, baby doll shapes and a kind of
free-flowing, let-it-fall-where-it-may urban
style.

Unlike in 1967, the movement is not espe-
cially politically driven. But consider that
Frye boots, a symbol of those times of dis-
content, are huge summer hits from main-
stream stores, the Wall Street Journal reports.

Turn up that Janis Joplin song.

MONDAY
Prader Willi syndrome is a surprisingly

common ailment that causes children to be
unable to know when to stop eating. Read
one family’s story in Monday’s Lifestyle sec-
tion.

Intercultural
Mutual Assis-
tance Associ-
ation (IMAA)
Development
Director
Kristy Arend
shows off a
foot washing
area during a
tour of the
organization's
new building.
The foot
washing sta-
tion was built
to accommo-
date the
organization's
Muslim
clients, who
wash their
feet before
their daily
prayers. 

IMAA goes green 




